A 1038 ERY 2F Y PIKTH 4

SE T B o L g
iz ot ol I
FF* | HSING-YIN WEN
PRACTICES IN BUSINESS PLANNING
-
BT P g 2
3k iﬁ g HFH 25~
TLCXB4P :

o (o) & oT O O

- CHEL ER

- ~ T:Z)” :‘;ﬁ '?

I

25 4 k=
A3FTRy ©

& R o

NSESTE S T EA

m® o 0o w
e

FALf

AR Tty XIS BARBTER ETHERSEZZELE A
#2, W.ExcelT i B AZM B, RAKBZ WM E T, It vAPowerPoint f#ff #2491 4803%
K, RELSBESMERNEAZNLS N,

As one of Project Management Program, this course applies workshop
approach to train students via simulating a planning project on product
launch and loyalty.
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