AL 1038 ERY L EHRAKETE 2

PR M 4T 4H . BN
AL & A ik | FER
KE* | HO, CHIA-LING
INSURANCE MARKETING
e - FAETTA .
Fra ) % e F’%‘ \:f% Yl N\
L S Z Eiz HEY 384
TLIXJ2A P

o (o) & oT O O

- R REHERIEHAA 5T RGPS o
S MBS EREE R BT RS IR A o
ZCERAAFGRAT U RES ARGRETE

doCorr ) P a4

o

LHEBIRLE LT A
f R AR AL -

A 2B EGIEAE D2 % X aon o
B. L gmitrg S g4 o
C.EHEE ~2AZFENL -
D?%ﬁﬁiﬁL&&EJO

E.

F.

RAERAEWHDRAZTHRERITHOBRNEER, BSRFES KPETH 2
MARFEAP, TEAPHMBALEIOZRESE, F LT ERAMRITHLS
W3z & S HTATHE B K B BE

HAL A

The course will study the principles and practices of insurance marketing,
Our subjects include service production, policyholders and market, services
4P, policyholders management, and policyholders complains, Students will
come to apply the insurance marketing plan and to develope the skills of
analyzing marketing cases,
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