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This lecture introduces and analyzes the behavior of consumer and producer,

Game theory and asymmetric information are also presented,
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103/09/15~ _
L03/00/91 | Introduction
103/09/22~
103/09/28 | Lechnology
103/09/29~ ‘ T
103/10/05 Profit Maximization
103/10/06~ ‘ .
103/10/12 | Profit Function
103/10/13~ -
L03/10/19 | COst Minimization
103/10/20~ _
L03/10/96 | COst Function
103/10/27~ _
lo3/1102 | Puality
103/11/03~| __ ... T
La/11/00 | Utility Maximization
103/11/10~ _
/111 | Choice
103/11/17~ -
103/11/23 ¥ XA
103/11/24~
lo3/11/30 | Demand
103/12/01~ '
L03/12/07 | Consumer Surplus
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