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Marketing—oriented thinking is a necessity in today’'s competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value-laden offers for target
customer groups that competitors can't match




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
AD pit ~ A6 F B

CRERERE TARA S T RO 4 ) 2R

( ViR B KE P RS B H 2 ra’ixfm s TE s TR e PR s
ﬁﬁfﬁ?{? PR REC-PAR Y - 58 -

(Z)H)EHRB rﬁﬁl@ B Fl ~62. % mmpF > Ifiﬁyljﬁ,,rgél%\r’r’"(mﬂ}(rl E5Y fr’rﬁﬁlg B
HEZC3~CHCompF > R ZHANCOTT » i B FLPHALTR) -

(Z)f o L B RE P Rs “v' [ REE T () Pos i 4 g HAREPRFHE
DOt G AR RIFEI IR T O Peeid ) e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

? i
" $F R 2) e P R(E )

PR B | ()P it 4

13 EE2ATHZ AR Introduce the fundamental ¢ | A
Introduce the fundamental
concepts and elements of
Marketing

2| WG IAE K AL Enhance student's ability of P3 B
market survey and
problem-solving

31 F A RMORGESD Intensify student's planning P4 B

and decision—making skill
4 | BB EBIFEARE Expand student's horizons and| ps | D

increase innovativeness

KEPHRLKE 2872 52

i KE P ®E 2 g2
|| 3R BAEATHZE R £ SIS =TI A T E A WL AR
2| WA K ARG USRS ECINN AR ) ERES F2 AR
3| BEFEEEMOBED it~ 3t FL AR

4 | BIARETEAHEHRE s e BRI F4




AFARZ RFERF o AR EFER

TN SIS ¥ N
& THAW ;irﬂ Mk g Wil 4 0 0 BRI R
. ﬁif SR LG R O R
O B ViR AL REERC BT S F AR
SEER: B ERL S J@ mﬁﬁ«ﬁ °

& b ?%iﬁﬁ%ﬁ%ﬁ”&’T“%iﬁﬁ”*#Wm“ 5 i
o Eiws AE s G R Ao 0 B2 L% kB s A -

O EBEE i%%ﬁ*%ﬁ’i%igﬂﬁ’ﬁﬂiégﬁ\%\,g;gqﬁ;;

ook B A

j P i % (Subject/Topics) #er
R

2| e | AR ST A K

U ronung | R SRAE 3K 47

4| VI 35 o L R 182 B R
Jmn | e

R

7o T R AL B R A

8| oo | B B AR B

O "N e e 0K B AR SR A B R ML

10 i1 | A R RS

0| O e st g o B A

o[ e P




103/12/08~]
Bl aigy | TR 1 B (RAS SLRAL IR P A
103/12/15~| e s
4 g1z | REEEH TR AN A
103/12/22~
21 4 4= Sl
15| J0s/10/0s | PESHELFAHITIH
103/12/29~| .
e =t A aL
1] ooson | BRERGEE, BAEX
104/01/05~| o B . ‘
) ooy | FTOUITEHEG -~ — 1T 8) BAAL AR A 55
104/01/12~ . o N
8 Joa01/18 AR A XXE 3 F e M B T8 2 0 st dE
R 1 2REEs~4 %, ZWE3k A3 Bl FEHIBAEES (2HMEETH
R ®) .
ARER | 2 pMlmE T AT MEAANB M, ‘
3. %‘i‘/ﬁf] ﬁ&.?é:'?()“’?gﬁ]\%" A8, P05 2R AE B R ARIE AR T LT A B
wEXRH | B, BHEHK
THEE . MEE 58 #* A& XA4b
EASEiE
55 3 #
P ir ¥ P e gt e s o
,—E;:a'{/ ED (j\’}ﬁal:lgjﬁ'ﬂ' %% ELrjI;r{\:?%ﬁilﬁ#LF’t'F?Fiéﬁ(ﬁikﬁﬂ;i?_ﬁ)
QLEE: 100 % @FHFE:100 % WHPFIFEEF: 300 %
ook . .
?f: f ; O KRFE 1300 %
' @it (BEXH MBARKEEES) 1200 %
"HEE A F IR ks n Chttp://info. ais. thku. edu. tw/csp 2 d Fitie
v #F (4u :http://www. acad. tku. edu. tw/CS/main. php) # 7+ % " v & &
o FEA BT e o
XA W E AR S o R T BREPE 0 ) A EWEE A F e L
frebnos $ 4 F /2 4 F 2014/1220  13:39:54




