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This course introduces the fundamental concepts and elements of research
methodology. The course also exposes students to various aspects of
research and provides a comprehensive guide to manage research projects,
Students are expected to gain the knowledge and skills in conducting
research.




ASARRE P IRE PR s AT P 4 AR L

- P HRAESGEE)
(=) M4, (Cognitive f#EC)AE3 @ Cl 324 ~C2 B2 ~C3 B* ~C4 ~ 47
Co #=#~C6 £l
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 T3 iF < P5 p 851t DB A iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
AD pit ~ A6 F B

BN 4 TR RN YE LA RIS ) T

(- )L ie iy p A BHEH 2 Tindr, ~ T3, & THL, s p ks
MESTHRE P BT HRC P AR Y - 5

(COF# TP A5, F1-62 530/ @7 5F ka™? (b4 i T o R4 &
$5C3C5 COMPF > £ ZHACETT » B R P EKETE) -

(Z)E RH i FHE P EAUHEBE T A DP i | - BAKT P BEHBE
CACs P a4 F SR BT S T (P a4 o
(et T (o) fr it 4 7 %A ~ AD ~ BEFp¥ » ps3g 5] o )

B y , N R el
KE P <) KEPIR(E<)
2 PR | (P i
1|13 EEAEAR T EZAARBA | Lintroduces the fundamental c4 | B
concepts of research
methodology
QI 2REZAEITHREE2¥4945 | 2.Provides a comprehensive P3 C
= guide to manage research
projects

KEPRZKF I FETE D2

g *E % e g4
A

1|1 ERE2EFRET EZERBA B RUSIES b=

5
s

DI2REBAETHARE R Fmg | B -4 - F 7 FAEfRL | F 742
5l




AFARZ RFERF o AR EFER

R EREAAZ R 2
> X 2@ 2 o B 24 . Lans s T s - g B
O RTRARTE %ﬁmpé@lmig 518 et VR R LI T R TR
HVEE o
O FaE REFTAPRFLDOFEERY > Fi e ~ A fel Fr §
F“ ‘:: = ‘:\]L o
F
ok Bfdp AEE AR e o g B R SR AR
O FEAK S
¥ i °
- &Am Y 5o, x o i e s 4t
O RAKE VERCARRLY  FBELCMPTE 0 £ G FER
euE *}?1 3 48 5 R PER AT o
O omr A 353@7_'_ @ﬁ%‘ff"?fﬂﬂaﬁ v TR %;géﬁjggﬁ#u}qm&% P
AN ] 3 s
O BEGER AE PO FIoR B oy o 22 e ks FAE o
PaRASE S
o A NF R f"'i'ﬁ‘-‘ii@%"f ,iﬁ,%ﬁ:}ﬁyrbgj L irx
O Mg R% AL RN R TR R A 8
b8y iRA-R e 4 o
N ﬁ—:{,,,‘ 2 s 12 _\‘.'} sl 0% /‘f‘”\:",'ii |/4Ekk
£ ik d N m -~ A _— ~ R
& EN SEE S i"?}fi 1#7;&,1“ » $& 3%%? EIRES ﬁ]l At
ok R4
: iz N ; : s
= [P #Pazie m % (Subject/Topics) # 2
103/09/15~
1 .
103/00/21 Introduction
103/09/22~ . _ - o _
2 103/00/98 Research in Business ; Thinking Like a Researcher
103/09/29~
3
103/10/05 Research Process
103/10/06~
4 Research Proposal ; Research Background
103/10/12
103/10/13~
5 .
103/10/19 Research Design
103/10/20~
6
L03/10/96 | Secondary Data Searches
103/10/27~
4 o
103/11/02 Quantitative Research
103/11/03~
8 . .
103/11/0 Observation Studies
103/11/10~ - ‘ .
9 103/11/16 Measurement ; Measurement Scales; Surveys ;
Experiments
103/11/17~| . )
10 % p=-3
/13 | RIPHE
103/11/24~
11 3 2k
103/11/30 WA o A K
103/12/01~ . ]
12 Questionnaires and Instruments

103/12/07




13| 108/12/08~ s i
103/12/14 | OAMPUNE
103/12/15~ ) T
14 103/12/91 Data Preparation and Description
103/12/22~ . .
15| l03/12/95 | Hypothesis Testing
103/12/29~ . .
16| oo0s | Hypothesis Testing
104/01/05~ ) . T
7| Loou1y | Presenting Insights and Finding
104/01/12~ o
1 oa/01/18 AR
%
ARER
KEXE | TR, &3
Cooper and Schindler, Business Research Methods, 10th ed, HallMcGraw—Hill,
Yotk | 2006.(% & 3U1b)

2

\\\Xr
<l
pul"™
Sher

LT ¥ PN o 1 ! ot s o
Mo B CR P w2 S e § PP 2 AR D)
L £V % @FEHFE 400 % WBFIFE 300 %
& o
f?jj ®ARFE 1300 %
T | ek () %
" FrF 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
Y B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+id % " #fr K5
A3 PEAIBTR
MARPErIRENFTL FRYDERPE > p A ERER AFE LA -
TLCXMIE1136 0A % 4 F /¥ 4 F  2014/12/20  13:39:50




