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the goal of the subject is to discuss and help students understand how a
enterprie can be regarded as a corporate citizenship., Therefore, we discuss
various topics about ethics, such as competition ethics, marketing ethics etc,,
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103/09/15~
1 ) _ .
L03/00/9; | Introduction of Commercial Ethics
103/09/22~
2 ) ]
L03/00/9g | Leadership Ethics
103/09/29~
3 ) ]
103/10/05 | Leadership Ethics
103/10/06~
4 ) _
L03/10/12 | Froduction Ethics
103/10/13~
5 ) _
L03/10/19 | Froduction Ethics
103/10/20~
6 _ _
L03/10/96 | Oral Report and Discussion
103/10/27~
7 - i
103/11/02 Marketing Ethics
103/11/03~
8 - i
103/11/09 Marketing Ethics
103/11/10~
9 . ) ,
L3111 | Financial Ethics
103/11/17~
10 . ) ]
L03/11/93 | Financial Ethics
103/11/24~
1 . _
L3113 | Competition Ethics
103/12/01~
12 _ _
L03/12/07 | Oral Report and Discussion




103/12/08~ .. .
13 103/19/14 Competition Ethics
103/12/15~ . .
14 103/19/21 Community Ethics
103/12/22~ . .
15 103/12/98 Community Ethics
103/12/29~ .. .
16 104/01/04 Organization Ethics
104/01/05~ .. .
17 L04/01/11 Organization Ethics
104/01/12~ . ]
18 L04/01/18 Oral Report and Discussion
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