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The course first introduces the characteristics of the industry, and reflects
on the positioning of the communication profession through exploring the
framework of the “science of meaning.”

The course then guides the students to organize, and identify the crucial
communication theories involved in the industry, and thoroughly analyze
these representative cases through group discussions. Moreover, the students
will discover the possible directions in which the communication profession
can help the cultural creativity industry expand towards by simulating the
academia—proposing scenario,
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