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Initiate students into the real business world by covering the following
industries (based on instructor's first—hand experiences) and business
practices involved:

* international trade ( e.g. Kmart chain stores in USA)

fast food industry ( e.g. McDonald's Taiwan)

public relations industry

*

*

*

Advertising industry
Hi-tech intudstry ( e.g. Microsoft USA )
media industry ( e.g. BBC, UK)

*

*
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1 Through realistic business P3 C
practices in both oral and
written English assigments,
students will be able to
readily apply the skills
learned to the job markets.

2 prepare students the needed 3 C
skills for the job market
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103/09/15~

103/09/91 What's the difference between Business English and

other English learning?

103/09/22~

103/09/28 How Business English is applied in different

industries ? International trade/
PR/Media/Retail/Fast
Food/Publication/Hi—tech/Tourism,etc,

103/09/29~

103/10/05 Business English —— Oral Communication in

Business: with superiors/co—workers/clients

103/10/06~

103/10/12 Business English ——Oral Communication in Meeting:

as presenter / facilitator /M.C./ escort interpreter,

103/10/13~

103/10/19 Business English —-Writing with Business sense:

email/report/minutes/proposals

103/10/20~

103/10/26 Business English —— business sense / marketing /

business psychology

103/10/27~

103/11/02 Business English —— coordination skills

103/11/03~

103/11/09 Business English —— negotiation skills

103/11/10~

103/11/16 Recap of the 1st half of the study + decide the

PPT topics for the 2nd half of this semester

10

103/11/17~

3 =X 38
103/11/23 B Al

11

103/11/24~

103/11/30 Practices on English Interview




103/12/01~ ) ) . .

12 Practices on PowerPoint Presentation ( business

103/12/07 .

topics)
3 103/12/08~ Practi ; lients in busi tri

103/19/14 ractice on escorting clients in business trips

103/12/15~ ) . ..
4| 03/12/21 Practices on business communication ( formal )
s 103/12/22~ Practi busi tiati

103/12/98 ractice on business negotiation

103/12/29~| _. ) ) . . . . .

16 Simulation of meeting/project organizing in English (

104/01/04 .

as team leader/ Project Manager)

104/01/05~| . ) i ) . )

17 Simulation of various business situations + test on

104/01/11 | : . bl

immediate responses+ crisis management

104/01/12~ 1
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* How to write and speak in Business—— by Richard A, Kaumeyer, Jr,

* How to get your point across in 30 seconds or less ——by Milo O. Frank
* The organized executive —-by Stephanie Winston * The eloquent
executive ——by William Parkhurst
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