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This course will lecture based on cases. Certain international e—commerce
cases will be introduced, Moreover, several issues will also be covered such
as online retailing, pricing, branding, marketing, social media, and innovative
business model. The goal of this course is to synthesize the key factors of
those cases and provide an overview concept of e—commerce,
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5 PARA | (P i

1 | ZBRABEEAHREFAHML | Understanding the concept of c4 | AB
e—commerce by cases

2| B R AR KR & Analyze the successful and c6 | ABC
failed factors of EC cases
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2 122;22;;? Introduction to EC
3 122;?3;?? Case: Dell and Zappos
4 12222;?? Case: Quirky and Uber
5 122222? Case: Hulu and Netflix
6 12222;;? Case: TripAdvisor and Yelp
7 1222?;?? Case: Groupon and Gomaji
8 12221;2? Case: Priceline and BlaBlaCar
9 122212? Case: Dropbox and Google Drive
o[ me
11 12221;2? Case: Facebook and Twitter
12 12222;2? Case: Snapchat and Tumblr
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13 131914 | Cases NY Times Paywall and Napster
103/12/15~ ]
14 103/12/21 Case: Alibaba and Taobao
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15| g3/19/08 | Case® Paypal and Alipay
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161 s/o1/04 Case: AirBNB and VRBO
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17 L04/01/11 Case: Pets.com and Webvan (% B% 1))
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