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The main purpose of this class is trying to enforce the students on the
marketing communications ability and review their knowledge about the
marketing communications., Hence this class is arranged to reintroduce the
basic concepts, methods and reinstruments about the marketing
communications with the real case. The students also have lots of chances
to practice the marketing communications skills by the required assignments
during the term,




ASARRE P IRE PR s AT P 4 AR L

- PR A(EE
(=) Tz (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ViR B KE P RS B H 2 r;&fm s PER e TR e RE s
E‘ﬁfi&f}fgﬁﬁli $RC-P~AR P -3

(C)F#HE"PEE%, 5162 30pF > HEFEFEETT (bl4e: an TP &A%
HREZCI~CHComp R 3 HC6T7 > L BHFLPHRAESTR) -

(ZHR R m A REPERABHERE T (DR ) - EARKEIHREFHE
DO A ) 3 P RITHES SR T ()P4 e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

ﬁ 5% (Y 2 ) Fo () EE
% " " PR | P i
1 [ AR EZEHH R AHEITIT4412| The main purpose of this A6 | ACDE
%48 Eﬁ%%@f’?i@%o ﬁ‘fﬁ\@ﬁ% class is trying to enforce the
A8 B SRAZ 3% a‘l' %a h B — (g% 2| students on the marketing
>ER E %’V}%é\}?ﬁ}ﬂ VYA{£| communications ability and
R B AT f}% @?%*ﬁl M 23, Ak R| review their knowledge about
fT45 1% 4540 Eﬁii&%%ﬁ%ﬁ@%ﬁo the marketing
communications, Hence this
class is arranged to
reintroduce the basic
concepts, methods and
reinstruments about the
marketing communications
with the real case. The
students also have lots of
chances to practice the
marketing communications
skills by the required
assignments during the term,
HEPHR2ZKE I FHTFE D2
F ; ; 3 o L E 5 o4
g KE P& b g AP TRk

U RREE RSB AW LRI THA] L AR R | R R AR
*é#a%—%‘ﬁéieﬁ;g%/n %3@3& 1% ~ %ﬁ;# ~ BE %Eﬁ;/j_
IR, RN E
2EB, RPEAY %%A}ﬁ?}ﬂ PAE
ik K %%%m%ﬁ BAR
7 4548 16 10 B0 2k 9 5 A 1T TR A,




AFARZ RFERF o AR EFER

RL A BREANEZ R

P

BARBEAEAE $Bau 4 > L TR R 25k
3R o

REFTAPFEDOFEERY > Difed ~ Aol i@ F
‘:\]Lo
F

Bip S B ARG R B B B o B R A

B e 4 o

TRER A ARFLE B RECIMIRE S > F S ERAR
ePuE 3 R A A0 SR DA

B ?@iﬁﬁ%ﬁ%ﬁﬁﬁ’i%%&ﬁﬁﬂﬁwﬂw&%ﬁ

oz B AE LS IR aeiF > E 2 e ik d EAE -

VARRA SR =i

B & iF WMBAALBfoReRE 2 BRAFTRELEIpLiTE
YRR AL 4

FRE ST i‘—;%%%ﬁviq‘%ié}éﬁ’i&ﬂigg}f\%\,gagﬁ%;;

Ol e O | @O 6| & e
et

4 o

=A

p e

F\

% (Subject/Topics) % ir

103/09/15~
103/09/21

sy TREMEHE) 24

103/09/22~
103/09/28

BRI « BB B R B

103/09/29~
103/10/05

BESFR EE o3 8 THA]

103/10/06~
103/10/12

(B E#ET : AR

NN

RE MFHL

103/10/13~
103/10/19

BRAH  BRHB X, RAHEKRR

103/10/20~
103/10/26

18 A& B AT

DTN T Y, ERATR

103/10/27~
103/11/02

BREFT T *  FERA, 2HRE

103/11/03~
103/11/09

BERZRET | B

103/11/10~
103/11/16

BREZRK © EER

10

103/11/17~
103/11/23

CREE

11

103/11/24~
103/11/30

BEFTHEREETARHE R FAHEL?

12

103/12/01~
103/12/07

B L ARER 2 R BIRAER ? IRA ZREH?




T R A - o T EASIE
103/12/15~ kg e
14 5100 | BRBBAG BB
103/12/22~ T Ny Sy
1 103/12/28 BEFEE T & e fTiHE ?
103/12/29~ o _ . s
16| oores | BRBEBTE D AR T AR 2
104/01/05~ o
L I EES & =
104/01/12~ e
8| oa01/18 AR A
Y 1ﬁﬁ%$$ﬁﬁ$“ﬁiﬁﬁﬁﬁ%ﬁhnﬁﬁ% %%E@@%%o
"&Eﬁg@ 25?.‘%{"‘9 Bl %, =TYESTH., BLE. A%*ﬁlﬁﬁf&%% ZREE B EAFEE
ARER
3$ﬂﬂ%&—ﬁ“—uﬁﬁiigﬁ}]%‘ﬁ SATEAR] TEHREITHITHEEH,
wEXRH | T YUK
%é‘f& mgz}g@%%@o%) (CREEASTHBELEZZT 5D, &
S RN b ERREEEN,

Don Cowley 45 ; Kay Scorah% % ; £42532(1991) : (B4 4
it : & B XAk,

#E), 6

LR EILR  BEAIEF(10989) : (A AMFMY ., &b : FA XL,

o
ol
pul"
Sher

X

TE2HE  BREE991): (TR EY, &G E,

FREEE  ERIFE1996) ¢ (efTHEE) , 636 RaA L,

PLiciv %

ol 6 & (AP r oA M TR BARKIFETY)
‘&}%£ . 100 % ‘%Z-E%-g%f’g_‘ 1300 % “ﬁﬂ ‘4’54—‘55_‘ 1400 %
NI E s B2
f ﬂP j T eMKFE 200 %
T e () %
"HEE A F I ks n Chttp://info. ais. tku. edu. tw/csp &9 Fitie
¢+ | B (% nttp://wwwacad. thu edu tw/CS/main.php) ¥ #rid s T acE
kJ

JJ_%%\ ,g'r?. ‘g)\ o

¥ A -

TAMXB4A2460 1B

MA BB LRRNETE FRYIREFTE 0 » B PER L
4T

¥ /2 4R

2014/12/20 13:03:47




