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INTRODUCTION TO READING BEHAVIOR AND MEDIA CONSUMPTION is
the subject about the reading behavior change between the new media and
digital enviornment We just try to analysis the changes with several
factors,such as the consumer technology, government policy and the whole
environment factors.
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TR, QB 8B RE & PLRIE R 7o) , ©JC : Bde F i AL, 2018 &
#M., 15. Viktor Mayer—Schonberger. Kenneth Cukier, :Z# : #ft %, (X
¥ #) (Big Data:A Revolution That Will Transform How We Live, Work, and
Think), &db:ERKXTF, 2013/05
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