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The main purpose of this course is to develop a structural framework to
help the students understand and practice the marketing function. By
learning the integration for the marketing function and related elements as a
strategic and consistent marketing plan, the students will extensively get in
touch with the following issues: marketing framework, marketing
organization, marketing environment, segmentation and market target, and
marketing mix etc,
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1 103/02/93 Marketing: Creating and Capturing Customer Value
103/02/24~ ) ] _
2 103/03/02 Analyzing the Marketing Environment
103/03/03~ _
3 103/03/09 Consumer Markets and Consumer Buyer Behavior
103/03/10~ ) _ _
4 103/03/16 Business Markets and Business Buyer Behavior
103/03/17~ ] __
5 103/03/93 Products, Services, and Brands: Building Customer
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6 103/03/30 Developing New Products and Managing the Product
Life Cycle
103/03/31~
7 5 a2
103/04/06 HEREA
103/04/07~ . ] _ .
81 0s/04/13 Pricing Strategies: Understanding and Capturing
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10 103/04/97 Marketing Channels: Delivering Customer Value
103/04/28~ o
11 103/05/04 Communicating Customer Value
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12 103/05/11 Advertising and Public Relations
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13 103/05/18 Personal Selling and Sales Promotion
103/05/19~
14 Direct and Online Marketing: Building Direct
103/05/25 . .
Customer Relationships
103/05/26~ ) . . -
15 Sustainable Marketing: Social Responsibility and
103/06/01 .
Ethics
103/06/02~
11 103/06/08 SPEECH
103/06/09~
1 103/06/15 SPEECH
103/06/16~ .
18 1 03/06/22 AR A
s PSP E  RLHEE/EALPPT(REEF FL L E)
DA/ B9 ¥ 3% : English CASE STUDY (Open Book; with textbook and paper
A% ¥ 38 | dictionary )
B R3¢ ¥ : English Article Presentation
KEXAE | T #EA
KOTLER (2012), PRINCIPLES OF MARKETING , 14E, PEARSON
ELSTI X

LT iT X ., 1 o
*gg* (R 7 e e TR 2 SRR D)
®LFE: 200 % @FFHFFE:200 % WBWPFFE:300 %
ok -
f?jj ®ARFE 1300 %
T | etk () %
P& F 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
Y B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+id % " #fr K5
VE El %‘L%%\’J@T?‘Ji@)‘°
MARPErIRENFTL FRYDERPE > p A ERER AFE LA -
TLGXMIMO142 0A 4 F /x4 F 2014/1/13  10:06:45




