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This is a co-lectured course., The course will star with the economic theory
of frims' strategy, and then move on to analyze different industries, such as
real estate, banking industry, equity market, and so on. Most subjects &
material are from the thesis of EMBA and the reports from
government/enterprises.
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the value of case study on
industry analysis.

2. Let students learn how to
work from qualitative method
into

quantitative method,
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