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Based on the theory of game, this course will anylyze firms' strategic
behviors in the different market structure,




ASARRE P IRE PR s AT P 4 AR L

- PRk s(ESR
(=) M (Cognltlve M HC) 4R 1 Cl '"c'h’é ~C2 BfE~C3 st ~C4 » 47~
C5 T~ (06 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

CREPERE TR T ROt g 2 AR

( VAR EALRK T P AR W 2 r;&fm NS PRI B b MR R L
ﬂﬁiﬁ?{? PHREaHEC-PARY -7 -

(Z)EHE TP A5 $1-62 5P EHEANEFKETT (bl4e iaie TP EE 5
HESC3-C-Compr > R gEANC6TF > B F L PR ETR) -

(Z)F BT EAKF D HFABHERE T hCDPwid | - EARF P FFHE
RO 3 SEM O RITHEASE T A Peid e
(4o s T k(o) Psiv 4 5 7 $kA ~ AD ~ BEFpF » 3235 - )

; FE PR sog 0 () e
B BAEE | ()P it
1L SEREEZER/EGHEA 2. | 1. The students will learn C4 | ACDE
EEATMEAE W%?ﬂ?}ﬂ é’J 4 % 2| advanced game theory 2. The
EEAA %‘ﬂim,‘g% T/ | students will understand the
effects of different strategies
3. The students will be able
to apply the theory on the
reality.
KEPIR2ZKE > FHFE 2
P : “ 3 ok i SR
%rk ?’tgg*}‘ ?f?ﬂslz {;J’_g_ A
1|1 SEZAZGEREHROLEA 2. | 3 -4~ PR AARIE AR
EEAT i%ﬁiﬁi‘ﬂ%}’f?}ﬂ ’J&i%
EEARKBERUE R BT TR




AFARZ RFERF o AR EFER

R s BRERAANE R

e

> IRARLTF

RAERBRZALE R84 > N TR RH T 221
B o

HEFTARBEDFEERY > Tl fch ~ A ey §F
::[LO
F

FE AR

B fE A AR B S ALE B o E R o B § A K

B i 4

TR A RE LY B RRECicMIRE S 0 F S ER AR
eFud 4 T fiF A 4G X R EAR

o B A bR {oR BN AL T LR R E LR R gk N
A | 4 5
oL gk B iig‘_ﬁ/.u%‘fvlﬁﬁﬁﬂ‘frggb viE 2 e Bt EAR e
Tt (e T
MEANL R o Rl 22 BEAFTRELS T fpsivs

B F} & iF

YRR AT i 4 o

i8a%

Ol @O | e e O] & O
et
5
i

BAHEFAEPFZ IR RAEZFEY - AE 2 LTFR

4 o

pHpdziz i

% (Subject/Topics) % ir

103/02/17~

103/02/23 423-459) (1)

Basic Concepts of Game Theory (Tirole, Ch.11, pp.

103/02/24~

103/03/02 423_459) ( 1 )

Basic Concepts of Game Theory (Tirole, Ch.11, pp.

103/03/03~
103703709

Single Period Model (Tirole, Ch.5, pp. 209-238)

103/03/10~
103/03/16

Levitan, Richard and Martin Shubik, “Price Duopoly
and Capacity Constraints,” International Economic
Review, vol13, no.l (Feb 1972), ppl11-122, (Tirole,
5.3.2, pp.214-217, and 5.7.2, pp 228-232).

103/03/17~
103/03/23

Multiperiod Model (Tirole, Ch.8, pp. 239-262).

103/03/24~

103/03/30 395_337)‘

Entry and Accommodation (Tirole, Ch.8, pp.

103/03/31~
103/04/06

# 1R, Fudenberg, Drew and Jean Tirole, “The
Fat—Cat Effect, the Puppy—-Dog Ploy, and the Lean
and Hungry Look American Economic Association
Papers and Proceedmgs May 1984, pp. 361-3686,

103/04/07~

103/04/13 361—377)

Information and Strategic Behavior (Tirole, Ch.9, pp.

103/04/14~
103/04/20

pp. 443-459.

Milgrom, Paul and John Roberta, “Limit Pricing and
Entry Ur’l’der Incomplete Information: An Equilibrium
Analysis, Econometrica, vol, 50, no, 2, March 1982,




103/04/21~
10 103/04/27 Econometric Studies(Tirole, 6.3.3, pp. 251-252 and
262-265).(Tirole, 7.5.1, pp.296-298).
| OOV f the Firm (Tirol 34-50
103/05/04 eory o e Firm (Tirole, pp. ).
103/05/05~ ) . .
12 03/05/11 Vertical Integration (Tirole, pp.21-34)
103/05/12~ .
13| 03/05/18 Monopoly (Tirole, Ch.1, pp. 65-87)
103/05/19~
14 Quality Assurance and Advertising (Tirole, Ch.2, pp.
103/05/25
95-115).
103/05/26~| _ . e . .
15| 030601 | Price Discrimination (Tirole, Ch.3, pp.133-168).(Tirole,
3.3.2, ppl48-149)
103/06/02~| ., , . . . .
16| 1 03,/06/08 # ;& Tie-in Sales (Tirole, 3.3.1, pp.142-148; and
3.5.2.1, pp.159-160)
103/06/09~ e .
171 03/06/15 Manufacturer Control of Distribution Channels(Tirole,
pp. 185-6 and 193-8)
103/06/16~ “ . e s
18 103/06/92 Helpman, Elhanan, Innovation, Imitation, and
Intellectual Property Rights, Econometrica, vol, 61,
Nov 1993, pp. 1247-1280,
ol
AELER
KExH | AEERIVERELTE)
Jean Tirole, The Theory of Industrial Organization, M.I.T.Press,
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