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This course covers the following topics:

e Functions of marketing planning

e Procedures of developing a marketing plan
e Structure and format of a marketing plan
e Data collection and market survey

e Industrial analysis and market analysis.

* Marketing 4P

e Marketing strategies and programs

e Marketing plan writing and implementation
In addition to giving lectures in listed topics, case studies and group
discussions will also be included.

ASARRE P RE P AR s (D A AR R

-~ P HREBGEE):
(=) M3n4r ) (Cognitive fAHC)4E% 1 Cl =/ ~C2 BfE~C3 B* ~C4 47~
C5 FTFE 6 £:E
(=) T4t (Psychomotor f§#P)4g# 1 P1 #i% ~P2 45 & ~ P3 M= 3 iv -
P4 B2 it ~PH p & it ~P6 £]iF
(2) TH& ) (Affective BAA4ES (Al 2 A2 F B A3 €4 M _ELT%‘« .
A pit S A6 R OB

CREPRE TR ERER T RO 4 2R

(- Lt ® B A W k2 Tonde, ~ T3ki ) 8 TR, o PR s
PEE R E P HRERHEC-P-AR Y - 57 o

C)%%@FB%%&J$16;?ﬁﬁ’ﬁﬁ%ﬁ$%&wﬁ(@ Danae TR R
HEHC3-CoCOspE > R ZHACOTT » Hae 2L P RAETF) -

(2OF B0 & THE D i v R A GNP KA D BRI

BRG] LA J”ﬁ S pE s PV ﬁ"]ﬁiﬁr,ﬁ(Lr)’f’”:‘Uﬁ’!J °

(bl4e s T h (o) ic 4 ) 7 $HA ~ AD ~ BEFRF > R328 5] - )

ﬁ ISR 580 G e
T lan ~ T > A=

5 PR | k()i
1|12 A T AT T AE, 1. Understand the functions c6 | BH

2EZ A AT ITHLB AL )T RIE | of marketing planning.

%*%ﬂiﬁié’fé*%o 2. Study the procedures and

ST R A DE FHT %%E—%Tﬁiﬁ 28 | format of developing a

Lok, BITEESMETH S | marketing plan,

o 3. Teach students to collect

!% ke 8l % | data and conduct market

AFNERE A 3 R AT R

SN Z A B AEITHLB E M4 | survey for industrial and
ﬁiﬁhﬂ‘ o marketing analyses
4. Train students to develop
marketing strategies and
programs,
D. Select a specific product or
service for marketing plan
development and teach how
to implement a marketing
plan,

KE PR KE 28822

i #wE P H -k g 4




LR 2 A T AT B0 T BE, it~ R AApIk A~ P
238 ?i KB AT B AR R %)
% X B,
S%Q??%ii/ﬁ%ﬂ ‘é"*Jr%%Eﬁi‘rﬁi%au
%ﬁ%,@f%%%%ﬁﬁ%%
ATRE LRI AT X,
DNk B A W ARITSE 8| 3 B AR 4
T $AT,
%%ﬁiaﬁﬁﬁﬁéﬁﬁiﬁﬁﬁiiﬁé
A B AR R A R
P g WEREAE R 4 > WL TR AT fRazk i
Ik AL TF 3 & ki, ‘
O DIRAR m;?r j
: REFTAFHEOFELRY > Tk~ Afrfetggdr F
2 :FH
O poeh g 21 o
O FEA R A E IR ‘ﬁigwﬁﬁ%‘fﬁﬁiﬁ’%}% v U HpE %g—:’f?%j\)ﬁ?—
= B 4 oo
O ARG K E S Lg"ﬁhpﬁlw‘w‘frfgg Q#" Fﬁl}l%‘;ﬁﬁ?’ﬁ']
e ek 3 3 i R AT -
I IR BB L B BB AR I AL 0 5 & G g 2
SN 3 o
O BERR 5i§_£"°%'fr%ﬁﬁj’ffggb v iE e Rt FBAR
VAARA S S
O mEE WRAALB ol il 2 BAFTRELEIPE T
) Fe B3 fR2AR R enag 4 o
O Egak BARESRL LR RAZFEY L E R 4ITR
3 S il
F , . . . o
p A=z n % (Subject/Topics) % ir
103/02/17~
S o SE N ST AN AN B 2A
L03/00s93 | POAE T, A R R
103/02/24~
i /”» o
103030z | EEIHA GRS 35 312
103/03/03~
4T :t i 5
103/03/09 | | SR T A X BLRAE
103/03/10~| .
AL
103/03/16 WAL
103/03/17~ - N
103/03/23 A BT B
103/03/24~
4= u"k /‘\
103/03/30 APATSH 4L 5
103/03/31~
7= ’\»A-»: 59 4 e
103/04/06 | | SRS BATSH T R
103/04/07~ .
4= ’\,/\% 52 %)
103/04/13 | 1 EIES i
103/04/14~
47 P =
103/04/20 ’f éé_ﬂ:. E']%’[i’]zﬂ:a




103/04/21 ~
10 L % > ‘)gl
103/04/27 A R
103/04/28~
11 T \,"/\:2| > 4=
Lo3/os0s | AT ERAER]Z BAT
103/05/05~
12 2\ 2p 38 A
103/05/11 | 7 LR S
103/05/12~
13 2\ 2p 38 A
103/05/18 | 7 LR S
103/05/19~
14 A% A2 B B2 A
103/05/25 | 1 SHAd| e e
103/05/26~ o
15 3 = )§]
103/06/01 REHAA
103/06/02~
16 o
103/06/08
103/06/09~
17 o
103/06/15
g 108/06/16~
103/06/22
s FHIFEOHIRLER OERE S
DAY
ARER
KEXAR TN, B
iT55 43
KHF

2N

\\\Xr
<l
pul"™
Sher

“E

EE
e

G

Fo (AP 03 # S0 rRiffB F #a IPE 2 ARREFEG)

®LFE: 150 % @FEHFE: 200 % GHPFE: 250 %
O KAFE 1400 %
&Lt () %

T3cH3 4 4978 % 4% $u http://info.ais. thu edu tw/csp & ¢ iy
B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+id % " #fr 1§

¢ =
o FEA BT e o

MR B AR o R RREFE 0 5 B EBE R A F I LR
TrpRReTor $4F /¥ 4F 2014/3/5  23:05:15




