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The goal of this lecture is to present a treatment of the methods of
microeconomics that would allow students to apply these tools on their own
and not just passively absorb the predigested cases described in the text., In
particular, we emphasize the fundamental conceptual foundations of
microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,
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| |BRAEEEAATR Understand consumer's c3 | ABDE
behavior,

2| BRMAEEHITA To understand producer’s C3 | ABDE
behavior,

3| EAEEHRAALES To apply the models and C4 ABDE
theories.
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13 122;222? Markets for Factor Inputs
14 122;22;;? Investment, Time, and Capital Markets
15 122;22;?? General Equilibrium and Economic Efficiency
16 122;252? General Equilibrium and Economic Efficiency
17 122;23?? Markets with Asymmetric Information
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