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The course provides an introduction to Cost & Management Accounting, a
field of business

which develops the financial and non—financial information necessary to
effectively manage the

firm or organization. The course builds on the foundation of strategic
management fundamentals, cost analysis,product costing, budgeting, and
responsibility accounting, The course develops the advanced tools which
include the JIT system, the target costing, the Balanced Scorecard System

and the managerial control system.,
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critical success factors in
management planning and
decision making,

4.Use costs and other critical
success factors in operational
and managerial control,
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Horngren, Datar, and Rajan., 2012, Cost Accounting: A Managerial Emphasis,
¥ skh 14 Edition, Pearson Education Limited.
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Carter. 2005, Cost Accounting .Custom Publishing.
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