ML B 1028 ERT 2SI ARSI F A

. . (#
T F TR . Tl
iz A #ik | BPE
THE CONTINGENCY AND MANAGEMENT OF FF* | KAO TONG-LIANG
ELECTRONIC COMMERCE
o EELE-—FA B 2
Bk ks : iy HEH 28 L

e
TGLHBOA

o (o) & oT O O

S Y ERIRL

=

1oy
ra

cE Y ARG
2

2
CERS Y

A Kﬂ(§_1§ lﬁ]f}p )
47 I AT B -

IR 1ot o S N

joC ) P

A B4 2B ERHES X

B. B4 RiERR>H -

C.E24ngt BENFIo

D. B4 wief7pm FEd o

E B4 ELFEELPLL A o

F. 4 5 RN hE ERE ¢ i R4 o
AFEAKRZARAAZZARETF B RAREETHEA LRGN E, HEmEY
Hfl/\iﬂ%‘i%%ﬁ%ﬁﬁ*ﬁﬁ HERR OB HERRG BN (LEARERAR
246, REBNMBEFAHEORNE, VHAZLZLRBEBENHBOT X, FAET
T F A6 N R, E%%z’iff% R BERABAE, EETFRABKHRNBF, FIF
WARE AR TER, BA I FH DA EFA LR T fe b B PR &,

AL A

The purpose of this class is to introduce the contingency and the scope of
electronic commerce and how it is being conducted and managed; and its
major opportunity, limitations, issues, and risks. Electronic commerce is an
interdisciplinary topic and, therefore, it should be of interest to managers
and professional people in any functional area of the business world.
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