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The main purpose of this class is trying to enlighten the students on the
marketing communications and forward their knowledge about the marketing
communications, Hence this class is arranged to introduce the basic concepts,
methods and instruments about the marketing communications with the real
examples. The students also have lots of chances to practice the marketing
communications by the required assignments during the term,
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communications, Hence this
class is arranged to introduce
the basic concepts, methods
and instruments about the
marketing communications
with the real examples., The
students also have lots of
chances to practice the
marketing communications by
the required assignments
during the term,
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