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This course focuses on several aspects regarding the implementation of
educational innovations, Models of diffusion of educational innovations will be
investigated, Particularly, elements relating to the innovation decision process
including knowledge, persuasion, decision, implementation and confirmation
stages will be discussed comprehensively. Concern—Based Adoption Model and
change management will also be studied.
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Course introduction—-Creativity vs. Innovation vs.
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Successful diffusion practice—Google case
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Research on Innovation Diffusion
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Generation of Innovations
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102/11/24

Mid-term take—home exam
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102/12/01

Innovation Decision Process : Attributes of

Innovations

12

102/12/02~
102/12/08

Innovation Decision Process : Adopter Categories,

Networks
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