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This course is designed to offer (1) modern business-related topics to
engage students and involve them in the practice of everyday business
communication, (2) an integrated grammar syllabus offering extensive
functional practice, and (3) varied activities and learning strategies to
motivate and support students in their studies. It aims to build the students’
confidence in expressing themselves correctly and fluently, and enable them
to become effective communicators in their future business careers,
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1| B8R —LE ReEREA @M | Learning some tips to get c3 | ABCD
3% KB @ R through an interview in
English
2|8 F —om BE AT A6 £ 2 Learning about some common c3 | ABCD
personal finance topics
3| B2 AR REEH LRI 8| Learning how to present your| (3 | ABCD
T/ 8] 8 su B\ 4B K B R brand to the crowds at trade
shows
4| BEHBZTRO TR IBEIM | Learning to take an order c3 | ABCD
ST from quotation to invoice
5 A B EAET B AT 85 & 2712 AMPI32| Going over a variety of C3 | ABCD
13 Fo & & AR 8] By Sm b aspects of marketing to get
people to remember and love
your brand
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102/09/16~ _ - . .
U 02/00/2 Course introduction; Acing the Interview (Unit 1)
102/09/23~| . _ ‘
2 102/09/29 Acing the Interview (Unit 1)
102/09/30~| . _ ‘
3 102/10/06 Acing the Interview (Unit 1)
102/10/07~ _
| 1oos1013 | Money Matters (Unit 2)
102/10/14~ _
5| lo2/10s20 | Money Matters (Unit 2)
102/10/21~ _ .
6 Money Matters (Unit 2); Trade Show (Unit 4)
102/10/27
102/10/28~ _
7| woz110s | Trade Show (Unit 4)
102/11/04~ _
8 Joz/1110 | Trade Show (Unit 4)
102/11/11~ _ .
9 oo/ | Processing an Order (Unit 5)
102/11/18~ N
10 102/11/24 A &K
102/11/25~ _ .
1) /1200 | Processing an Order (Unit 5)
102/12/02~ _ .
12| 12/12/08 | Processing an Order (Unit 5)




102/12/09~ . .
13| 4o/19/15 | Building Your Brand (Unit 8)
102/12/16~ . .
14| | 1o/19/90 | Building Your Brand (Unit 8)
102/12/23~
15 Building Your Brand (Unit 8): Sign on the Dotted
102/12/29 . .
Line (Unit 9)
102/12/30~| . . )
16| 1 03/01/05 Sign on the Dotted Line (Unit 9)
103/01/06~| _. . )
17| L 03/01/19 Sign on the Dotted Line (Unit 9)
103/01/13~ iy e
81 03/01/19 WAA AR
o (1)Tardiness: Be punctual for class. You will lose points for being late,
2 S (2)Absence: You will lose points for being absent,

AREIE (3)If you are absent for 3 times, you CANNOT pass the class. Show your
teacher your Proof of Absence (school business &, private business F1R&,
sickness J&1R, death in the family #1&)if you can not come,

First Steps to Your Career 3. Tae Kudo & Mike Corsini. Cengage Learning

IeH ke~ Asia Pte, Ltd. 2013. [Available at Tunghua Books, Taipei, Tel: (02)

i 23114027]
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