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Important marketing related concepts will be introduced in this course,
Besides, students will learn how to create customer value, target the
correct market, and build customer relationships, Furthermore, the critical
skills and knowledge which should be applied in the 4P strategies will be
also emphasized in the course,




ASARRE P IRE PR s s (Db

(=) rp,ufm (Cogmtlve i FC)AR

(=) "t ; (Psychomotor # #EP)AR

(2) "H &, (Affective f§FA)4E 3

CHE PR TP s
( ViR AR RKE P RS ;ﬂ@
ﬁﬁiie.?rﬁﬁt’li $#EC-P o

(COFHE TPk $1-62 535 EHAEFEETT (4o 3
TR P EREETR) -

HELC3~C5~Co7pF - 1 32

AR P e 4

I e~
Co =~ (6 £l

Al &=
5 it ~ A6 F B

SSE ) JEa
0 it 2 r;,gfrJ

AH ¢ — 18 o

JIJCBF’I”"‘ » g E B e

B Pl P2 SR b

A i8R

C2 Bz ~C3 &* ~C4 ~ 47~

P3 M 4 i »
P4 ¥3%4% (F ~P5 f #+ 1+ ~P6 4] iF

O i

YA R A3 AR S AL A

C TR 8 TR s B R s

TP AERR

(=)f 'F%”T’Téiﬁﬁgﬂ%ﬁﬁ“ﬁ | ¥4/ 2 r,ﬂ(”r)ﬁww* g EARE P IRFHE

Fe(mp)fs i 4 3SR RIVHES G FeC)frsa 4 o
(4o 0 T (o) Ps e 4 7 $HRA -~ AD ~ BEFRE » R3a5 5] - )
3 i
R e (P 2 7 L(® < i
W KEDHC ) FF P HGES) Y Eyen——
1|12 A5 650 T AT Z & A A | 1.Students will be able to c3 | ABCD
BRI 2.2 A ¢ T MAT4 3% understand the important
ZIEEVER .32 A ¢ 7 #4| marketing related concepts
E’%"i)&%ﬁi"%ﬁ&ﬂ 27 B4 T 2 | and theories.; 2.Students will
ST HEM; A2 AT A T4H have ideas about how the
Rz N dynamic environments
change.3.Students will see
how the decision making
process made by the
consumers and how the
markets will be
targeted.4.Students will
understand the content of
marketing strategies,
KEPIRZKE > FHFE 2
F HE K A EE - SR
3 s = R =
L 1B ABERTRTHETRARR | #it ~14% - R TR
AR08 AN & T R ITHRA
PULABER T 3L EIT T
§ 4k DAL R B 1R B TR R
FEFRAAZERT AAAAITH
Rz WK




AFARZ RFERF o AR EFER

TR LTS E ¢

P

> IRARLTF

RERBREAAE B0 4 > L TR T T R 2R
226 A

REFTAPFEDOFEERY > Difed ~ Aol i@ F

e

FE AR

FHEH AR A GRS PR R SRR R

B g 4 o

et

h

TRER A ARFLE B RECIMIRE S > F S ERAR
ePuE 3 R A A0 SR DA

) sl

ol

BB a BB oS 0 WAL 0 £ & BRI g g B L i
4 o

\'“%:
T
I
W

N -
P

-

S
0y

o

3

|

Tk
"

S

|

B F} & iF

h

MEAAL B o el iz B4
- S EFES LR L A

AR

Nius

%
R
1%
]
=
R
=
.

ClO O | e e OO | e

ES SEE S

BAHEFAEPFZ IR RAEZFEY - AE 2 LTFR
4 o

=A

s (Subject/Topics) % ir

102/09/16~

8 f2 I\ 47
102/09/22 RS 48

102/09/23~
102/09/29

TSR AT SE B 2 dovs

102/09/30~

4= ’\/ 2 % -
Loz1000s | TTERAEIZBCG

102/10/07~

4= -"’}Eiﬁ_
102/10/13 Rk S

102/10/14~
102/10/20

HEHTA

102/10/21~

oo | R AE SRR EBAR

102/10/28~

2> 2 =2 = ¢ ‘\
oaiis | T B RELEE

102/11/04~

2 2o
102/11/10 JE oo AL

102/11/11~

102/11/17 Topics Review

10

102/11/18~
102/11/24

AR

11

102/11/25~

2tk K
102/12/01 7 on LR F5 SR &

12

102/12/02~

102/12/08 oo i 3




102/12/09~| .. .
13 - v

102/12/15 Tz ow B3

102/12/16~

/_\/— ";‘. N

M 02/12/2 BoATHAR

102/12/23~
15 4T 4% 3

102/12/29 | 1 EEuR

102/12/30~
16 T

103/01/05 AR SR

103/01/06~
| : . )
7| o3/01,12 | Discussion and Review

103/01/13~ .
18 ) ? =]

103/01/19 AR A

s B AR AR RO B A 0 o R L A B

% P
ARER
#EXG | T, XK

THEEE R FH RXE KRER FHE 45F ABBEF Principles of

Er T SN Contemporary Marketing, 15e. Kurtz and Boone & %

ERAER

2

\\\Xr
<l
pul"™
Sher

Marketing 2012 16Ed. by Hult Pride and Ferrell

#g;% B (AP v et goie 4 (T E 2 R RFE )
& E % @FEFFE: 300 % WHFFE:350 %
" oo
TS| emAFE 350 %
T ek () %
"HEE A F IR ks n Chttp://info. ais. thku. edu. tw/csp 2 d Fitie
¥ #F (%n :http://www. acad. tku. edu. tw/CS/main. php) ¥7%: % k7 % &
kJ

gJ.%%\,_p@—ri\:Jg@)\o

.o. KA A oL 2 - L 4 ° %ﬂ—’ ¥ 1 ju ﬂ.é— 2 RSN 4 2 gl . RSN °
O N = I i 2

KH P E R E T FRFEEREFEF 4 ARRERAFIE UL

TLFXE2B0061 0A

4 F /x4 F 2013/9/22  14:05:26




