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The purpose of this course is to introduce theory and practice of marketing
research and public relationship in the field of transportation business. In
the first half-semester, marketing research and public relations are
introduced. In the second half-semester hot issues of marketing research
and public relations are discussed and their linkages with current
transportation business are also explored,
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Z FsERAA various transportation
marketing or public relations
key issues,
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222 K% fundamental theories of
marketing research and
public relations,
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PRl relations development in US,
Europe and Asia—pacific
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marketing and public
relations by case studies
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classify advanced research
methods,
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