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This course focuses on the strategic management of technology and
innovation in the business environment—both new firms and established
firms. The conceptual framework of the course is an evolutionary process
perspective on technology strategy and innovation. This course draws on
strategic management, economics, and organization theory for tools to address
important challenges faced by managers in firms where technology is

changing. This technology may be information, product, process and/or
administrative.
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*To develop a conceptual
framework for assessing and
auditing the technology
capabilities of a business
organization,
*To develop insight
concerning the skKills
necessary to be effective as a
general manager in the
innovation process and/or
HEPHR2ZKE I FHTFE D2
B ’ Tl & =+ T E 5 04
g KE P& KE- 2 PR TR
1 |35 E 2 AFEA FHBAZ4E 5o Eaul (L P&~ F 3
He BRLERF D
W, ABZRZAHRMOELFHBR

2 %35 X,




AFARZ RFERF o AR EFER

EREN ST X
SEET L iig%m%ﬁg%ﬁﬁﬁ*’”i%%mﬁwﬁﬁiﬁn
& FEAK ﬁigf%%‘ﬁ§W@%ﬁﬁ%%’uwgﬁéﬁ%%ﬁ
- SRR TR R

i A 13 73§ 4 R AL -
® binz ?%i@ﬁ%%%ﬁwﬁ’i%%&ﬁﬁﬂﬁ#ﬂﬁ&%ﬁ
O AR AL b Gk oot 22 e kot FAE o
E 80 WEAALB R 2 > BETRESEI s (72
¢ mEer Y iR A 4
O EFisk ?%ﬁiﬁ’i%igﬂt’i’i&ﬂ%%%}f\%\»g;gqﬁ;;
Bk R 4
53: p iz n % (Subject/Topics) # i
| wara
Je | ra s
s ] s g B 1
o VT g g 3 g R 2
S|y | PRI 52 3 B 3
g | N BT 4
| g | R ALHE Kot BE®ET 5
|| EE RN % RS 6
ooy | & 1ER B 7
||
M g | PRSI BEET 8
2 oo | FABLH BT 9




102/12/09~| . - N
Bl oo | PTE B FE BRHET 10
102/12/16~ o .
£ 78 3 h=d 5 e >
M 02/12/2 5 P 7 o B 3 E R BT 11
102/12/23~
30
15 102/12/29 AR
102/12/30~
30
16 103/01/05 AR
103/01/06~
30
17 103/01/12 AR
103/01/13~ -
18 1 03/01/19 AARAAA
i3
ARER
wEXE | T
MHEAFHEE(ZR), TFHK, EHL
EARZ i X
Y ke kKE, BREE, 1 H
e Y I S LR SR TR PRy
®LFEE: 200 % @FEHFE: 100 % @HWPFE 200 %
MK ES
TS| emAFE 20 %
v @ L1t (Group Presentation) :300 %
" A F ™ k) $u o http://info.ais. tku. edu. tw/csp # o it
% B F (% http://www. acad. tku. edu. tw/CS/main. php) ¥ 7+ % " #fr 1§
9

gJ.%%\,_p@—ri\:Jgg)\o

.o. KA A oL 2 - L 4 ° %ﬂ—’ ¥ 1 U ;Lé- 2 RSN 4 2 gl . RSN °
O N = I i 2

DEES Ay SRl FRFEREFEF 4 ARHERAFIE ML

TLFXB3T0086 0A

4 F /x4 F 2013/6/28  15:06:45




