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The objective of the course is to introduce students to the economics of
network industries, This course examines how characteristics of network
goods in individual industries affect the adoption of a technology, strategic
interactions among firms and consumers choices of products and services
they buy. These industries include the telephone, computer hardware,
computer software, airline services, banking services, and many more, We
will also discuss the regulatory practices that arise in network industries
such as access policies, regulatory reforms and antitrust,
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2.To develop students having
the ability to analyze the real
world issues,
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