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The goal of this lecture is to present a treatment of the methods of
microeconomics that would allow students to apply these tools on their own
and not just passively absorb the predigested cases described in the text,
In particular, we emphasize the fundamental conceptual foundations of
microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,
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102/09/16~

102/09/9 Introduction

102/09/23~
102/09/29

supply and demand

102/09/30~
102/10/06

supply and demand
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102/10/13

applying the supply—and-demand model

102/10/14~

102/10/20 consumer choice
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applying consumer theory
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applying consumer theory
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102/11/18~
102/11/24

CREE

11

102/11/25~
102/12/01

firms and production

12

102/12/02~

102/12/08 costs
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15| l0o/12/20 | @PPlying the competitive model

102/12/30~ L .
16 103/01/05 general equiilibrium and economic welfare
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