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This course will lecture based on cases. Certain international e—commerce
cases will be introduced, Moreover, several issues will also be covered such
as online retailing, pricing, branding, marketing, social media, and innovative
business model. The goal of this course is to synthesize the key factors of
those cases and provide an overview concept of e—commerce,
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e—commerce by cases
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3 13;??3?2? Case: Ebay and Amazon
4 13;?12??? Case: Dropbox
5 132222? Case: Zappos
6 13;?122? Case: TripAdvisor
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8 13221??? Case: Air France Internet Marketing
9 132212? Case: Online Apparel Retailing
o[ s
11 13;?1;5? Case: Youtube
12 13;?1;?3? Case: New York Times
13 13;?1;??? Case: Online Music Distribution in a Post—Napster
World
a7 07| Case: KKBOX
15 12;;1;;;? Case: PatientsLikeMe
16 122;;?;2? Case: AirBNB
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