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This course combines the scopes of Internet and marketing to discuss the

fundamental concepts and theories of Internet marketing, This course also

from a marketing perspective to analyze the operations and management of
online stores,
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BATSE B B+ 77, L3 FH ¥ discussing the practices of

A FEATSH 2 HLAR, online stores, attendees will
be able to understand the
fundamentals of various
Internet marketing techniques
and to enhance their interests
of Internet marketing,
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