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Business English is designed to provide business majors with basic language
and career skills required for most professional positions in the business
arena,
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with basic language and
career skills required for
most professional positions in
the business arena,
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102/09/16~
1 : .
102/09/92 Class Orientation
102/09/23~ ] _ —
2 Introduction to marketing and advertising
102/09/29
102/09/30~ ] _ — .
3 102/10/06 Introduction to marketing and advertising (exercise)
102/10/07~
4 . .
102/10/13 Finding the customer
102/10/14~
5 sndi .
10210720 | Finding the customer (exercise)
102/10/21~
6 : .
l02/10/27 | Flanning a marketing strategy
102/10/28~ ) _ .
7 Planning a marketing strategy (exercise)
102/11/03
102/11/04~
8 .
log/11y10 | Folidays, no class
102/11/11~
9 : .
102/11/17 Review of the Midterm Exam
102/11/18~ o
10 ¥ 3
102/11/24 A &K
102/11/25~
11 :
lz/1z/01 | Creating ads
102/12/02~
12 : .
lo/12/08 | CTeating ads (exercise)




13 12;;1;;?? Marketing tools
14 12;;1;;;? Marketing tools
15 12;;1;;;? Presenting your public face
16 122;;?;2? Presenting your public face (exercise)
17 122;21;?? Review of the Final Exam
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English for Marketing Advertising, Sylee Gore, Oxford University Press
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Successful Writing at Work 3rd ed, Philip C. Kolin, Wadsworth Cengage
Learning
Business English and its writing, Princenton
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