AL B 1028 ERY L EHRAKETE 2

Pt A

NN R .

HE* | CHEN SHU-FEN
INTRODUCTION TO PUBLIC RELATION

TN

< iB- A

® HEEY 28 »

i
&

e
TAMXB2A

o (o) & oT O O

RAERKTEY AR EL @A

I PR E A gk E 2 R A A o
JoCoFr ) s i
AEEY CERERR ETEMEL T o und TRFAN, H TEHBE, 2R
%\_O
B4 t 24 TRFAR, & TEadi, 2 ArEEuER -
C. ja54 @ B & ﬁ\ﬂﬁ CAARRLE A F TR 4 e
D Al 4 ERBIBEL Y BRI A o B gE s A fEk TR AN, & TEAD

% AP 2 Fia%\c’

E f7#4

CER AL BBEAE T 0 A PRI ERF T

i 6

B AR N E AR EE ARSI AR AL

The course provides students an overview of public relations professional
field, and study the principles of public relations strategic thinking and basic
skills,
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Public Relations Strategies and Tactics [10th edition] By Dennis L. Wilcox
and Glen T. Cameron 3% X{t 2011
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