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Content analysis provides reaserchers another aspect to observe the practices
on computer—-mediated communication via the Internet, the World Wide Web,
and wireless technologies. Students are encouraged to review the relevant
research method and philosophy.
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Neuendorf, K. A. (2002). The content analysis guidebook. Thousand Oaks,
%t A CA: Sage

2

\\\Xr
<l
pul"™
Sher

Krippendorff, K. (1980). Content analysis: An introduction to its methodology,
London: Sage
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