ML E 10 1R ERY 2D RAKE T E L

ERREBEREE (—) o |
B %% iy
HKE* | RUI-DONG CHIANG

OPINION MINING SYSTEM DESIGN (I)
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Opinion mining is a type of natural language processing for tracking the
mood of the public about a particular product. Opinion mining, which is also
called sentiment analysis, involves building a system to collect and examine
opinions about the product made in blog posts, comments, reviews or tweets,
Automated opinion mining often uses machine learning, a component of
artificial intelligence (AI).
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102/02/18~
102/02/24

Course overview and project practicum 1

102/02/25~
102/03/03

Information extraction 1

102/03/04~
102/03/10

Information extraction 2

102/03/11~
102/03/17

Information extraction 3

102/03/18~
102/03/24

Project practicum 2: Overview and deliverables

102/03/25~
102/03/31

Students present project plans

102/04/01~
102/04/07

Students present project plans

102/04/08~
102/04/14

Applications to review-related websites

102/04/15~
102/04/21

Applications as a sub-component technology

10

102/04/22~
102/04/28

Applications in business and government intelligence

11

102/04/29~
102/05/05

Applications across different domains

12

102/05/06~
102/05/12

Sentiment polarity and degrees of positivity




102/05/13~
13 Subjectivity detection and opinion identification
102/05/19
102/05/20~| _ . ] ] '
14 102/05/26 Joint topic—sentiment analysis
102/05/27~ .
15 102/06/02 XML 3: IR wvs, structured retrieval
102/06/03~]| _ . ) .
16| 0206000 | Viewpoints and perspectives
102/06/10~ . ..
17 102/06/16 Other non-factual information in text
102/06/17~ . _
181 . 02/06/93 Project presentations
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