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electronic commerce,

This course examines issues pertaining to the applications and practices of
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ke I AR the latest trend of electronic
commerce innovations and
developments,

REMBMAIFTE T R B IR A | Students can analyze key C4 ABCD
EXd Y concepts and applications of
electronic commerce,
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EF AR, knowledge of information and
communication to
collaboratively designing
innovative electronic
commerce services,
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102/02/18~
102/02/24

Introduction

102/02/25~
102/03/03

— =)\

102/03/04~
102/03/10

EC core concepts, mechanisms and models 1

102/03/11~
102/03/17

EC core concepts, mechanisms and models 2

102/03/18~
102/03/24

EC core concepts, mechanisms and models 3

102/03/25~
102/03/31

EC core concepts, mechanisms and models 4

102/04/01~
102/04/07
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EC core concepts, mechanisms and models 5
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EC intermediaries: Case studies

10
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102/04/28
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102/05/05

®  Presentation: Case Studies
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102/05/06~
102/05/12

Web 2.0 EC case studies 1
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