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This course introduces statistical applications on the tourism industry from a
business perspective, The first part focuses on tourism marketing and
services; the second part highlights service providers, including
transportation, accommodations, dining, attractions and destinations; the third
part introduces statistical skills, Students are expected to understand the

characteristics of tourism, and apply statistical skills in tourism business
administration,
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| | BRI F E AT M, Students could understand 2 | BE
the characteristics of tourism
business,
2 | R A B sT A T A, Students could manipulate 3 BE
statistical tools,
3R RERABAEREFE, | Students could apply 3 BE
statistical skills to tourism
business,
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