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From the perspective of international business managementthe present
course aims to introduce and explain how multinational corporations
coordinates suppliers, manufactures, and retailers in an optimal efficient way.
Some importnat and related issues on international supply management will
also be lectured, such as channel design, power analysis on channels, how to
deal with channel conflicts, strategic allience, franchise, and retailing,




ASARRE P IRE PR s AT P 4 AR L

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

CRERERE TARA S T RO 4 ) 2R

( ViR B KE P RS B H 2 r;,’ixfm s PER e TR e RE s
E‘ﬁfi&f}rgﬁtﬂi $HREC-P~AR P — 57 o

(Z)EHE TP A5 $1-62 5P EHEANEFKETT (bl4e iaie TP EE 5
HREZCI~CHComp R 3 HC6T7 > L BHFLPHRAESTR) -

(Z)E kfpirim B RE P RANERE T i PEwn 4 ) - HARKT P RFHE
DO A ) 3 P RITHES SR T ()P4 e
(4o T (o) Fwin 4 | 7 4 RA~ AD ~ BEFPF > Q|35 7] o )

: HERRCE) KEPER(E2) 0 B
: BAEE & | k(PP iy 4

|| AR EENERZ T BEES
% 4 e A BE Mﬂiﬁ‘&éﬁﬁki\ %42 % | competitive advantages of
Léﬁiﬁgéﬁ"ﬂn‘ FEJ JLW\ %% % 89 & | supply chain companies, the
¥+7> £ | present course aims to reveal
B4 é’)rrnd’c v} %’xa%l-ll‘“ﬁ}%i\%& the myth that how managers
Y Y A T of supply chains designates
the optimal location and time
to produce products and
distribute them on the hands
of consumers in the most
efficient manner,

In order to understnad the C4 ABCD

KEIHRLRE > 2aE 2

; 58 0 P g

1 ﬁia%ﬁiﬁﬂtyAEz@fin%Tﬁi
2 4m 4 BE L RRAK 8 B,
L.éﬁfﬁbgéﬁ"ﬂ‘*rfﬁj JLUH%
Eﬁ“ﬁaiﬁfﬂkﬁi H&
unéﬁ‘ﬁv/k U’fiﬁﬂ‘.F {E

Yo B m
= e B

&%ﬂtﬂ“}ﬁﬁ%*ﬁ

i ¥
RS
3
¥ fE

o

i~ 3 R AR WA R - %




AFARZ RFERF o AR EFER

ir  FRuBAFA 2
@& IR
O FEAR
& FaEr
O wRBE
® i
& HiEiEE
& HEHEF
O FFmk

# % e R 4

P AT i % (Subject/Topics)
oot | AL
Sl SEIE S EF N
| ew Te2nR
PP 5 3 20 B
WV gag FEEMHEEHE
WS ghg B A A
| EeE EemmEs
D gk T emms
I~ o A KR
DUE g i
WIS o a2 b
WS S04 b @ st R R




3| e L S
a0 1o £
| T 13 g g
16| oo | MR AR
7| ooy | MR ARIE(E)
e

%@

ALER
KERK | T BIUR

B E. RER TEFEMH S b1 EELL

KHF+

\\\Xr
<l
pul"™
Sher

Coyle, John (2003), The Management of Business Logistics: A Supply Chain
Perspective, South Western

Fawcett, stanley (2007), Supply Chain Management, Prentice Hall

Friedman, Lawrence (2002), Go To Market Strategy, Butterworth—Heinemann
Friedman, Lawrence (1999), The Channel Advantage, Butterworth—Heinemann
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