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e application of behavior science concepts and methods to the solution of
marketing problems and the development of marketing strategies.
Psychological and socio—cultural factors are examined in relation to the
consumer decision—making process,
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£l 33@5%@@?%% Upon completion of this
course, the student should be
able to:

1. Understand the role and
function of consumer
behavior within the discipline
of marketing,

2. Describe the role of
values and gender play in
consumer decision—making,
3. Analyze a commercial
marketing database to
determine characteristics of
identified consumer groups,
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