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Participants, through textbooks and discussions, are expected to familiarize
themselves with : 1. Introducing of marketing mix, ie, the 4Ps (Product,
Price ,Place, Promotion); 2. Presenting basic marketing ideas and the
components of a marketing plan; 3.Discussing the contemporary marketing
thoughts and the future trends of marketing.
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1|12 A5 T MBITHHARIER Students can understand the 2 BCDEF
concept of the marketing
theory,
2 (2B AL BIITH Y E Students are capable of 3 CDE
planning the project of
marketing,
3| 3R AR BATITHES Students are capable of C4 CEF
executing the action of
marketing,

KE P2 KE > =g

; wEP IR KE D2 = N

1|12 AT MBITHAERE R it~ Tk WA AR
7 IR

2 (2B AR LEITH AT R - e WL~ P EAR

3 (3B ARMBATITHES E RIS =R LS PR F4 REA R




AR KT E R B ARREARF R

R EREAAZ R 2

> IRARLTF

FE AR

Y

et

ar

)

B

ol

3
T

~

N

B F} & iF

® | O & | OO e O &

E - SEE 3

=A

p e

n % (Subject/Topics)

102/02/18~
102/02/24

BECL 8 ¥ v

102/02/25~
102/03/03

et 2

102/03/04~
102/03/10

MESEATSHE 12

102/03/11~
102/03/17

AT AT SH AT

102/03/18~
102/03/24

PHHEEETA

102/03/25~
102/03/31

SATHLIE IR B AT A

102/04/01~
102/04/07

BREWHENR, BIETHEEL

102/04/08~
102/04/14

EERAAE

102/04/15~
102/04/21

TR

10

102/04/22~
102/04/28

SR

11

102/04/29~
102/05/05

EAEIT R

12

102/05/06~
102/05/12

ITHH A 8 g 3E

i




13

102/05/13~
102/05/19

14

102/05/20~
102/05/26

15

102/05/27~
102/06/02

16

102/06/03~
102/06/09

17

102/06/10~
102/06/16

18

102/06/17~
102/06/23

)
yER

.
Y

\

RS
E2)

1

l4

“tﬂ

nd

#*®

FRA

R, ®’PK

Fott ek

T80 % BB — IR R RIL AR T 35,8 L ¥ A2 B R

\\\Xr
<l
pul"™
Sher

2

OLFE: 200 % @FEFE 200 % SMEFE 300 %
ook . .
ﬁ?ji O RTE - 9%
T | edtie GREAL) 1300 %
TcH3 4 4978 % 4% $uhttp://info.ais. thu edu tw/csp & ¢ ity
g ¥ B F (% http://www. acad. tku. edu. tw/index. asp/) &®i+F "HwF3+ 4
kJ

%<§Ig_,fi.&iJ 3@)‘ °
MABELRZDFTL FRYDERPE - HAEBEB AT LR -

TLAXE4B0061 0A

4 F /x4 F 2013/1/3  10:24:49




