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This subject is designed to introduct basic concepts of tourism services,
such as nature of services, service strategy, new service development, service
quality and supporting facility. Students can be equipped with basic
concepts and right attitudes of tourism service., Moreover, students are asked
to develop a project, titled "How to identify customers' demand’, by using
Hotel Royal Chiao Hsi as the example,
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102/02/18~

102/09/24 The role of services in an economy

102/02/25~

102/03/03 The nature of services

102/03/04~

102/03/10 Service strategy

102/03/11~

lo2/03/17 | New service development

102/03/18~

102/03/24 Technology in services

102/03/25~

loz/03/31 | Service quality

102/04/01~

Lo2/0as07 | Supporting facility and process flows

102/04/08~

102/04/14 Process improvement

102/04/15~

102/04/21 | Field Trip

10

102/04/22~
102/04/28
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102/04/29~

L0505 | Managing capacity and demand

12

102/05/06~

102/05/12 Service Encounter




102/05/13~ . . .
13 102/05/19 Service facility location
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14 102/05/26 Presentation
102/05/27~ W oy o
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16 -
102/06/09
102/06/10~
17 -
102/06/16
102/06/17~
18 -
102/06/23
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Fitzsimmons, J. A, and Fitzsimmons, M. J. (2011). Service Management,
S RN Boston: McGraw Hill
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