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Effective English language and interpersonal skills are essential job
requirement in the hotel and tourism industries. In a global working
environment where employees are in constant contact with each other and
the public, the ability to use English is an absolute necessity. This course is
designed for the intermediate level learners and has a focus on the
occupational perspective rather than that of the individual traveler.
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102/02/18~

Course introduction; Interacting with the instructor

102/02724 1 and classmates
102/02/25~
5 .
109/03/08 #1 Taking Orders
102/03/04~ . . —
3 102/03/10 #13 Making Travel Arrangements Pair Activity
102/03/11~ )
4 #14 Arranging Local Tours for Hotel Guests
102/03/17
102/03/18~ ) ] . —
31 J02/03/24 #15 Transportation (1): Taxis and Buses Pair Activity
102/03/25~ ) .
6 #16 Transportation (2): Trains, Subways, and Rental
102/03/31
Cars
102/04/01~ . . ”
" o2/04s07 | SPring Program Pair Activity
102/04/08~ o - ] _ .
8 L02/04/14 # 19 Aviation (1): Booking Flights Quiz
102/04/15~ ] . ”
9 #20 Aviation (2): At the Airport Pair Activity
102/04/21
102/04/22~ p s
101 02704728 W £ XA
102/04/29~| _ . .
11 102/05/05 Life Science and Accessment
102/05/06~ ] . ”
12 #21 Aviation (3): Upon Arrival Pair Activity

102/05/12




102/05/13~ .. . . .
13 102/05/19 #2 Explaining the Menu Tentative fieldtrip
102/05/20~ . . . .
14 102/05/96 #3 Serving Meals Pair Activity
102/05/27~ . .
15| L02/06/00 | T4 Beverage Service 1) Quiz
102/06/03~ ) . . . .
16| 1020600 | O Beverage Service (2): At the Bar Pair Activity
102/06/10~ )
17 102/06/16 #12 Foreign Exchange
102/06/17~ -
181 1 02/08/23 HARA AL
1. The course will include weekly pair mini—assignments, Students shall be
%7@: prepare for substaintial work load.
1 %‘,i 2. Every student will have to obtain a textbook for the semester. (#4% [ %
BERA — 2B HHM)
3. Late assignments will lose points (20% off)(#& & F 3 & ER#E 240 FF
80%st ; 24 B4 R, FHEZ KAF).
4. Any leave excuse shall be communicated to the instructor in person prior
to classes. (242 ZH MR, FBREA AW BaLxEem, FTalvsF
B
5. The following behaviors will not be allowed in class (use cell phones,iPod,
iPad, lap top computers, games, putting make-ups, longer than 5-min leave
from classroom, napping, reading ones own materials. Those who conducts
the above mentioned acts for three times Wﬂl get a 0% participation for
grade) [ [SRRAREH| (o : REEFTHMSEL Y A FHRiPad,
iPod%, MM, @, ITHLM, (ohk, BHEE AHCHE, BEHT
ABESNSEH, HEREANRR, ERATRNLEBMEAE, =Rk tH [BALE
£ B0, ]
6. Issues or concerns associated with the course will need to communicate
with the instructor during/after the class or office hours. (fE4T 2 % B 7AR42
ZZ2HRN, R KBZRAMELLZ2EE BAHAFFL, THR office hours £
2 bhiEE,
KEXHE | TR, #FHA. XL E(CD/DVD Player; headsets)
Levin F., & Tinsley P, (2009). English for Tourism and Restaurants (2).
¥ akh Cosmos Culture, ISBN: 978-986-184-556-2
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