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The course is designed for students who consider developing their careers
in marketing and public relation/ communication fileds., Major terminology
and concepts of marketing and PR will be introduced to equip the students
with the basic knowledge. Tasks will be assigned to provide hands-on
practice, The students will be asked to complete a writting exam and a
project for evaluation,
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102/02/18~
102/02/24

Introduction

102/02/25~
102/03/03

National Holiday.

102/03/04~
102/03/10

Marketing concepts 101: 4Ps, 4Cs, 4As 40s

102/03/11~
102/03/17

Analyzing your market: SWOT & 5 forces analysis

102/03/18~
102/03/24

Understanding the market environment

102/03/25~
102/03/31

Marketing research

102/04/01~
102/04/07

National Holidy

102/04/08~
102/04/14

Legal and ethical aspect of marketing

102/04/15~
102/04/21

Developing new products

10

102/04/22~
102/04/28

AR

11

102/04/29~
102/05/05

Product launch and promotion: Marketing plan 1

12

102/05/06~
102/05/12

Product launch and promotion: Marketing plan 2




102/05/13~
13 What makes my 1l-dollar—-coke 2 dollars in the
102/05/19 ) .
store: Branding
102/05/20~ ) .
14 102/05/96 Public Relations
102/05/27~ : .
15 102/06/02 Marketing and cross—cultural issues
102/06/03~ . . . .
16 102/06/09 New media, new methods: Online marketing 1
102/06/10~
17 New media, new methods: Online marketing 2,
102/06/16 . X ;
buzzing and viral marketing
102/06/17~ .
18 1 02/06/23 AR A
1. Class participation is a critical criterion for evaluation.
%7@: 2. No late assignment or make-up test will be permltted
1 %‘,3; 3. Absence over 3 tlmes will result in failure, 2 B W3 RZ B A B T1F R
*% Uﬂk{%gi%‘)é /ituo
4, The syllabus is subject to modification for the best interest of the
students, ) )
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Farrall Lindsley, Professional English in Use Marketing, Cambridge University
¥k h Press, 2008
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Farrall Lindsley, Professional English in Use Marketing, Cambridge University
Press, 2008

Eric Yaverbaum et, als, Public Relations For Dummies, For Dummies, 2006
Pete Barry, Advertising Concept Book, Thames & Hudson 2012,

David Meerman Scott, The New Rules of Marketing & PR, 2011
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