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MANAGING THE DIGITAL ENTERPRISE
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The modern enterprise is becoming more digital, in terms of what it is and
what it does. Thus this course provides some important topics in managing
digital enterprises, Topics included are: Website design and evaluation,

business models, market channel conflicts, cyber trust, intellectual property,

security, and ethics,
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1| ZHMERH R EZ A E AR, | Design virtual business C4 ABC
processes that are user
friendly,

2IFEEBOEZFMEZLE, Measure performance and Cs AB
effectiveness for digital
enterprise,

3| ERSE X, Understand business models, 2 AB

4 | KK & H A MR T 5 M7 | Be familiar with markets 2 B

5, change as more consumers

migrate online,

5| RERA A BT R I A BLIR 4L ¥ & 4 | Avoid channel conflict and C4 ABC

R T A, exploit channel synergy.

6| EHEHIEELERAZ LR, Manage the digital enterprise 3 ABC
securely,

T REFBALALET B F EZRE, Protect digital intellectual 3 C
property.

8|6 LR ML, Operate online in an ethical C3 | ABC
manner,
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p Az R % (Subject/Topics) I
102/02/18~ . . .
102/02/94 About the Course, Fundamental Concepts of Digital Unit 1
Enterprise
102/02/25~
102/03/03 Navigating the Web Unit 2
102/03/04~
109/03/10 Digital Design Unit 3
102/03/11~
102/03/17 Web Analytics Unit 4
102/03/18~
102/03/24 Business Models Unit 5
102/03/25~
102/03/31 Business Models Unit 5
102/04/01~
L09/04/07 Digital Markets Unit 6
102/04/08~
109/04/14 Auctions and Dynamic Pricing Unit 8




102/04/15~ ) .
9 102/04/91 Channel Conflict Unit 9
102/04/22~ .
101 02/04/28 W A A
102/04/29~ ) .
11 102/05/05 Trust in Cyberspace Unit 10
102/05/06~ . .
12 102/05/12 Security Unit 11
102/05/13~| _ . .
13 102/05/19 Privacy Unit 12
102/05/20~ .
14 102/05/26 Intellectual Property Unit 13
102/05/27~ W oy
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102/06/03~
16 -
102/06/09
102/06/10~
17 -
102/06/16
102/06/17~
18 -
102/06/23
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http://digitalenterprise.org ( An open courseware by Professor Michael
fetar | Rappa)
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