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This course examines the concepts, technology, and applications of electronic
commerce, or e—commerce, The course begins by setting the context for
ecommerce within the domain of information systems. Then the course
examines e—commerce in detail. Topics included are B2C and B2B
e—commerce, the role of social commerce, security and payment in
e—commerce, the technological infrastructure of an e—commerce system,
m-commerce, The course concludes with a presentation on the future of
e—commerce,
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| |BEfRE FRBIEESSE, 45| Explain the characteristics c2 | ABEF
T ™ %, and functions of electronic
commerce including mobile
commerce,
2 |4 E T 7 B 48 5b 69 B B R A2 84T | Describe the process of 2 | ABE
SHBREA, developing electronic
commerce sites and mobile
commerce applications,
3 |BRARE F 0 3 A AT, Explain fundamental C2 ABEF
characteristics of electronic
markets.
4 | # L B2CHB2BE T W #4948 8 4 | Describe common business 2 | ABEH
o models used in B2C and B2B
electronic commerce,
5|t EEETFROEE, Discuss the impact of social c4 | ABEFG
media on e—commerce,
6 | EFRIHEITE R Z 28| Describe security and 3 ABE
A FRAKH payment in electronic
commerce including mobile
commerce,
7 TE) %0 R AR, Speculate on the future of 3 ABEFGH
electronic commerce,
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Course Introduction, Overview of Electronic Ch1
102/02/24
Commerce
102/02/25~ )
. E-Marketplaces: Mechanisms, Tools, and Impacts of Ch 2
02/03/03
E-Commerce
102/03/04~ - . .
Retailing in Electronic Commerce: Products and Ch 3
102/03/10 .
Services
102/03/11~ ) )
Online Comsumer behavior, Market Research, and Ch 4
102/03/17 .
Advertisement
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102/03/94 B2B E-Commerce Ch 5
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102/03/31 Innovative EC Systems: From E-Government and Ch 6
E-Learning to C2C E-Commerce and Collaborative
Commerce
102/04/01~ . )
The Web 2.0 Environment and Social Networks Ch 7
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8 102/04/14 Mobile Computing and Commerce Ch 8
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9 102/04/21 E-Commerce Security and Fraud Protection Ch 9
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11 102/05/05 Electronic Commerce Payment Systems Ch 10
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12 102/05/12 EC Strategy and Implementation: Justification, Ch 11
Globalization, SMEs, and Regulatory and Ethical
Issues
102/05/13~ ) . .
13 lauching a Successful Online Business and EC Ch 12
102/05/19 ;
Projects
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14 102/05/26 E-Commerce and Supply Chain, Electronic Customer Ch 13
Relationship Management (E-CRM)
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Efraim Turban, et al, Electronic Commerce: A Managerial and Social
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PanKaj, S. (2010) E-commerce, Kul Bhushan Nangia, APH Publishing.Bhasker,
Bharat (2009) Electronic Commerce: Framework, Technologies and

Applications. Tata McGraw-Hill.Corporation. Schneider, Gary (2008) Electronic
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http://digitalenterprise.org ( An open courseware by Professor Michael
Rappa)
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