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This course focuses on practical usage. The objective is to help students
study the planning, executive and evaluate the market research methods and
skills efficiently, The main purposes are as follow:

1. Study the scientific research methods and skills of market survey.

2. Practice market research methods and skills in design and review market
research plan,
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research methods and skills
of market survey,
2. Practice market research
methods and skills in design
and review market research
plan,
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