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What other issues dose a business should attend to in addition to its
“pbottom line”? When a business operates globally, should it modify its
ethical standard based on local laws and regulations? This course covers
such questions and hopes to provide students with some generally accepted
guidelines, Students will not only read about relevant theories in business
ethics but also discuss various business ethics issues,
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Fraedrich, Ferrell, Ferrell (2013) Ethical decision making in business —— A

Kotk managerial approach (9th Edition)

B (2013) A M P2 EE—FIE T LRE

2

\\\Xr
ol
bull'
Sher

REPE (2008) DEHGHE G A RT K HEENH

LT ¥ R s 1k s . IV -
*gg* B CR i  7 2 S e E L BT )
OLFE: 200 % @FEHFE: 200 % GHPFE 200 %
& o
TR emRFE 200 %
rTo QL B®E) 1200 %
P& F 4§32 %%, $u ! http://info. ais. tku. edu. tw/csp & d Kt
Y B F (% http://www. acad. tku. edu. tw/index. asp/) &+ F " HwF3+ 4
TS agmis, s
XMARPErIRENFTL FRYIERPE > p A ERERAFE NALFE -
TLGXB2MO0800 0A 4 F /x4 F 2013/1/20  22:05:16




