1018 ERY 2P PAKT P H 4

B 4 0 22 oo
Az L Bk | 2R
KE* | MING-FENG HUNG
INTERMEDIATE MICROECONOMICS
A2x- A .
S NS - F"*g ;% I \
CES A SR IET IR LY
TLEXB2A P

o (o) & oT O O

>

2T LR REEA 2 FIAF B A o

g CoB ) o w4

T 0omE 90w

RERAEEAE A B Eom o
i LA FEAAER > I F ARG HFEEGTAT o

RS2 5 A b LR B R LB Y i 4 o

FALf

ARBIENERETH, AEETH, —RHEINRTHLEERE, 1B
AR TR, LA I A S A, ik Rk kKR
B MR A AAE AR, RELT ARG EY L,

The goal of this lecture is to present a treatment of the methods of
microeconomics that would allow students to apply these tools on their own
and not just passively absorb the predigested cases described in the text., In
particular, we emphasize the fundamental conceptual foundations of
microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,
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| | BRBREEHITA To understand consumer's 3 AFH
behavior.,

2 |BERA EFITA To understand producer’s 3 AFH
behavior,

3| EAEEHMAES To apply the models and C4 ACFH
theories.
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p AL % (Subject/Topics)
12;;2;;;? Introduction

12;;22;?? The Analysis of Competitive Markets
12;;22;?? The Analysis of Competitive Markets
12;;222? Market Power: Monopoly and Monopsony
12;;22;;? Market Power: Monopoly and Monopsony
12;;22;2? Pricing with Market Power
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12;;21;?? Monopolistic Competition and Oligopoly
12;;21;;? Monopolistic Competition and Oligopoly
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12;;2:?? Game Theory and Competitive Strategy
12;;22;?? Game Theory and Competitive Strategy




13 12;;222? Markets for Factor Inputs
14 12;;2;;;? Investment, Time, and Capital Markets
15 12;;22%? General Equilibrium and Economic Efficiency
16 12;;232? Markets with Asymmetric Information
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Pindyck, R.S. and D.L. Rubinfeld (2009), Microeconomics, 7th ed.,
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