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MARKET SURVEY AND FORCASTING is a tool to help making appropriate
decisions by the accurate information for business administration. In the field
of marketing, the marketing research is usually focused on the topics of
consumer trend, competitors, general environment including economics, laws,
technology and natural environment, By this course, students can learn
research design, data collection, questionnaire design, research design,

sampling, statistics analysis technique, and writing final report and
presentation,




ASARRE P IRE PR s AT P 4 AR L

-~ P ERESGER):
(=) M3x4r ) (Cognitive BHC)4E# 1 Cl =R ~C2 BfE~C3 &B* ~C4 ~45 ~
Co ###~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
PA Tk (v P5 p#s 1t PG 4]+
(z) "H& 5 (Affective MAAARE T Al &2 A2 F A3 £40 - A ,F'_%F] >
A5 piv S A6 P B

SoRFREE TR AL~ T AT 2

(= 3R HHARE P HRA S BT 2 Tinar, o THA L THL ) E D R
158 PR HRC P AR - 5

(ZOF$HR T 5y §1-62 5T pF > @B AR F K AT (bl g TP R
H5C3C5 COMM » £ FHEACOTT - L HHLE ) o

(Z)F BB AAKE D HASEHEE T AP IARE D REHR
GO RNE R L SR R YOI R
(b4 Tk (#P)¥wac 4 ) 7 $&A ~ AD ~ BEFpF > RI323E 7] - )

techniques for market survey
and forecast,
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Iacobucci, Churchill (2010). Marketing Research Methodological Foundations,
10th edition, SOUTH-WESTERN, CENGAGE Learning,
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