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This course will provide an overview of the broad field of advertising, This
course also features an expanded historical discussion used to better explain
how these concepts developed as the practice of marketing communication

evolved, We will strive to develop both a detailed theoretical understanding

of advertising and an appreciation of methodological perspectives that are
foundational to this field.
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theory and practice of
advertising, case presentations
will provide you with
simulated real world
experience and practice in
integrating the material we
studied in the textbook,
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