ML E 10 1R ERY 2D RAKE T E L

§)LL'LLW A% ;ﬁl‘% (": & = SRENB TN

WAL LA Ik | Hiele
INTEGRATED PROJECT IN DIGITAL CONTENT FEF | LAIL CHIH-I
(10
TEzA -

CEN ;’;jj wig EEW 280
TAIXB3A ‘

o (o) & oT O O

TR IE

%

R A i 3}(%?; BB EA TR UBEFA R
f& ~ e ahic 4 o

S YRE A REFTABGFTAEL MR AFARCENE S FERFIN A o

CEELIRES S EEERE AR EFE A AR p AEF

LIRS LR R TA A P“%"‘ﬁ% R L xi&a‘_g BAFPRY S 2ER
FAFEFR RV E MO RRAIRAFLATREF LA -

I~ RABEHY RERE ’%fr BRI E TR AR RPN U AT 2 M
e A foif 54

AR R ERT  RHEFL T NERLERE TR B AT L LR EAEOER

L EAEF TR o

I

[e=

PG D T L

R RET M B A AT R o
RS AT fof c RBTRLE -
e EET G R AR o
cE £ 5*"-“*1“ B ARIR
REE FAGEF L L
R CERLEFLT O IHEFTREHEE

T m o 0w

AREGAEREZEETRABRLFR T A KMBIEBMABGES, 2 AR
(1) BRERIFITHEBIERRTENL, RERLEESRFE 2) BERNE
BHEE, #BBEPZ (learning-in-action) BEHEREMANEELS F EHE
%, DEEHITEE

AL A

This course focus on the problem-solving skills for communication in a
digital age. Students will have the chance to be familiar with classic and
latest marketing communication cases and acquire the skills of
conceptualizing and making such cases from learn—-in—action process.
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