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Marketing is the exchange activities to satisfy the needs of customers in a
specific market, which not only acts as the soul for a profit—oriented
enterprise but is the key to success for the NPO and an individual. Besides
introducing the related concepts and theories of marketing, this course will
also demonstrate the theoretical application through the real cases. Because
we can find the marketing in daily life, this course is also suitable for any
students who without any working experience and basic knowledge,
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