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Research method tries to train students the basic method and theories for
research, including reearch process, research basic terms, resech reasoning
and data collect methods, In addion, we train students reearch ethics and
writing thesis skills,
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1 Chap. 01: Research in Business (Introduction)
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101/09/17~ o .
2 101/09/93 Chap. 02: Ethics in Business Research
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3| oi/0es30 | Chap. 03: Thinking Like a Researcher
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4 10110707 Chap. 03: Thinking like a researcher
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6 Chapter 06 Research Design: An Overview
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